Physical Education Assessment Standard 6 –

Values physical activity for health, enjoyment, challenge, self-expression and/or social interaction.

Names:__________________________________________________________________________

Instructions:


Part 1

· Students need to develop a marketing campaign for a mutually agreed upon physical activity.  The marketing campaign could include a letter, poster, video or another acceptable method to communicate the importance, benefits and factors that lead to the enjoyment of the activity.  The goal of the project is to motivate and encourage others to engage in physical activity or a specific physical activity outside of school.

Part 2

· The marketing campaign should identify the potential for social interaction and self-expression with the chosen activity. (i.e. describe your groups personal feelings that result from participating in physical activity)

Sample:

GET FIT with VOLLEYBALL!

· Address the social aspect –with friends?  Make new friends, etc.

· Come to like a sport – by playing maybe to meet new people, etc.

· Places they’ll take you – where can sports take you…….

· Why It’s important to be Physically Fit (better health, gets you on the right track to healthy living, builds strength and CV)

· Volleyball Conditioning – CV, plyometrics, Exercises, Drills

· PROMOTE IT – i.e. Check out your local schools, youth groups or YMCA for additional activities or recreational opportunities!

RUBRIC

 (3) ADVANCED:   Project encourages others to pursue physical activities in creative and effective ways.  The campaign expresses multiple specific reasons from more than one category (social interaction, enjoyment, challenge, self-expression) that would lead to an individual valuing physical activity.

(2) PROFICIENT: Campaign encourages others to pursue the activity or physical activity through actions and positive experiences.  The campaign expresses at least one reason from at least one category (i.e. health, self-expression, social interaction, challenge, enjoyment) to describe why a person would value physical activity.

(1) LIMITED:   Campaign is limited in encouraging others to pursue physical activities through actions and experiences.  Limited expression of reason why a person would value physical activity or a specific activity.

